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TH3020.  U.S. exporters are hereby informed that the Thai Department of Agriculture (DOA) 

accepts Quality and Condition (Processed Foods) Certificates from the USDA’s Agricultural 

Marketing Service for the import of frozen fruit products into Thailand.   
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In collaboration with the USDA’s Agricultural Marketing Service (AMS), Post successfully 

persuaded Thai Department of Agriculture officials to accept AMS’ Certificate of Quality and 

Condition (Processed Foods) in lieu of APHIS Phytosanitary Certificate to meet plant health control 

requirements under the Thai Plant Quarantine Act.  In order to comply with the Thai regulations, 

exporters should ensure that the AMS certificate includes: 1) A statement that the product is 

processed at temperatures below -17.8° C or 0° F; and 2) A statement indicating temperature 

information during the time of export.  The product will also be subject to inspection at the port of 

entry to ensure that the temperature requirements are met. 

  

Thailand’s frozen fruit imports totaled $12.5 million in the first 11 months of 2012 (see attached 

trade table).  Thailand is a promising market for U.S. exports as the Thai food industry seeks higher-

quality imported frozen fruits to improve the quality of its processed products.  The U.S. market 

share of the frozen fruit segment is around three percent, thus, there is still room for U.S. exports to 

grow.   

  

  

  

  

                     

  



 



 


